
THE METROPOLITAN MUSEUM OF  ART  SPECIAL  EXHIB IT IONS 



Since the adoption of its charter in 1870, The Metropolitan Museum of Art  

has become the preeminent cultural institution in the Western Hemisphere.  

The Metropolitan Museum is a repository of over five thousand years of  

humankind’s artistic and cultural achievements, offering extensive resources  

for national and international visitors alike.

 

The Museum’s eighteen curatorial departments encompass the fine and  

decorative arts as well as costume, textiles, musical instruments, and arms  

and armor. 

 

Thirty to thirty-five special exhibitions based both on the permanent collection  

and on works from other public and private collections are mounted annually;  

a host of scholarly books, monographs, and exhibition catalogues are published  

each year; and comprehensive educational programs are offered continually.  

Additional programs are presented in conjunction with special exhibitions through  

the Museum’s engaging Concerts & Lectures series and scholarly symposia.

 

We invite you to join The Metropolitan Museum of Art in a partnership  

that will meet the exclusive needs of your corporation.



   SPECIAL  EXHIB IT IONS
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CORPORATE V IS IB IL ITY   

By presenting some of the world’s most  

visited special exhibitions—thirty to thirty-five 

each year—The Metropolitan Museum of Art 

consistently attracts audiences from across  

the country and around the world, providing  

corporate sponsors with broad and  

distinguished recognition and the ability  

to reach:

•  Over 4.6 million annual visitors to  

 the Museum, including: 

 •  2.8 million visitors from beyond the  

  New York tristate area 

 • 1.4 million visitors from outside the  

  United States 

•  Over 22 million annual visitors to the  

 Metropolitan’s website

To help meet the increasing costs of 

presenting special exhibitions, the Museum 

turns to the corporate community for support. 

In return, corporate sponsors find that  

partnering with the Metropolitan Museum can:

•  Offer numerous outlets for entertaining   

 as well as marketing, public relations,  

 and business development endeavors    

 across the country and around the world 

•  Strengthen corporate branding

•  Provide a platform to reach international,  

 governmental, customer, and shareholder  

 constituencies

•  Enhance shareholder and customer  

   relations

To learn about corporate sponsorship, 

please visit the Museum’s website at: 

preeminence through excellence  

www.metmuseum.org/give/corporate/sponsorship



distinguished recognition

To ensure prominent recognition of  

exhibition sponsors, the Museum develops  

a credit line to accompany the exhibition 

title in all materials produced in conjunction 

with the exhibition. These typically include: 

•  Title wall at the entrance of the  

 exhibition 

•  The exhibition catalogue, when  

 published by the Museum 

•  Invitation to the opening event and all   

   other Museum events associated with  

 the exhibition, such as Membership and      

 Press Previews 

•  The Metropolitan’s online preview of the   

 exhibition, with a link to the sponsor’s   

 website  

•  All published materials that complement   

 related education programs 

•  The Museum’s Bimonthly Calendar,   

 sent to more than 130,000 Museum   

 Members and Friends

•  Fifth Avenue kiosk posters strategically   

 placed outside the Museum 

•  Directional posters throughout the    

 Museum 

•  Exhibition sales posters, when  

 applicable 

•  The script recorded for the audio guide   

 of the exhibition, when applicable

To ensure maximum visibility, sponsors  

also receive credit on all press materials, 

including: 

•  Press Preview invitation 

•  Press kit  

•  Press release 

•  Schedule of special exhibitions,  

 distributed to 6,000 journalists and  

 editors worldwide

CORPORATE CREDIT



In addition to the opportunity to co-host  

the exhibition’s opening event with  

the Metropolitan in one of the Museum’s  

magnificent spaces for entertaining,  

corporations can schedule dinners,  

luncheons, breakfasts, and private VIP  

tours during the run of the exhibition.  

Corporations have found these events  

to be a unique and effective tool for  

reaching important constituencies, such  

as customers, clients, and employees,  

and for launching new products and  

divisions through a multitude of options  

including: 

•  Private events for corporate VIPs when  

 the Museum is closed to the public 

•  After-hours viewings of the exhibition  

 followed by a dinner or reception 

•  Daytime lectures, viewings, and guided  

 tours that may be combined with  

 breakfast or lunch

•  Reservations for lunch or dinner in the  

 Trustees Dining Room, as well as three  

 additional private dining rooms; reserved   

 for highest-level members, these  

 entertaining spaces are made available  

 to corporate sponsors for small private  

 gatherings and board meetings

All costs of entertaining are assumed by  

the corporate sponsor.

 

incomparable settings 

SPECIAL  EVENTS



The Metropolitan’s professional and experienced 

Communications Office is sensitive to the  

sponsor’s needs and specific public-relations 

goals. In addition to the Museum’s own  

promotional activities, the Museum’s staff  

will work closely with the corporate sponsor’s 

public-relations representatives to develop  

a strategic marketing plan and coordinated  

press effort for the exhibition.

Press Kit and Corporate Statement

The Museum produces and distributes a  

press kit that features sponsorship credits.  

This kit can include a corporate statement  

written by the sponsor and printed on the  

company letterhead.

Press Preview

The Museum hosts a Press Preview of the  

exhibition in advance of the public opening  

date, which representatives of the company  

are welcome to attend. At the corporation’s  

request, the Museum can arrange for a  

representative of the company to make  

remarks.   

Press Release

The Communications Office distributes  

a press release via mail and e-mail to a list  

of approximately 6,000 members of the  

international, cultural, and business press.   

Corporate sponsors may also support  

additional mailings by the Museum, of  

any or all of the above materials, to press  

lists submitted by the company.

coordinated strategies
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ADVERTIS ING

sophisticated audiences

The Metropolitan Museum encourages  

corporations to enhance planned marketing  

efforts by contributing to the Museum’s  

promotional budget, or by developing their 

own complementary advertising for the  

exhibition as a supplement to the Museum’s 

promotional efforts. Advertising provides  

sponsors with major visibility and a strong 

brand connection to the Metropolitan Museum. 

Advertising enhancements can include print, 

radio, television, and the Internet, along with  

various outdoor media, such as bus-shelter 

posters, bus-side advertising, street banners, 

and billboards. The Museum’s exhibition  

attendance has been shown to increase after  

an advertisement for an exhibition appears  

in major New York-area media outlets. 

Dutch Paintings in the MetroPolitan MuseuM of art
the age of reMbranDt

Opens sept 18

see brilliant works by 

rembrandt, Vermeer, and hals 

among the Met’s 228 Dutch 

paintings, shown together  

for the first time.

The exhibition is made possible by Rembrandt van Rijn, Self-Portrait (detail), 
1660, The Metropolitan Museum of Art, 
Bequest of Benjamin Altman, 1913.

Fri & Sat 9:30 am–9 pm  Sun, Tu–Th 9:30 am–5:30 pm  Fifth Avenue at 82nd Street  212-535-7710  metmuseum.org

AlsO COMInG sOOn

Opens Oct 17
Tapestry in the Baroque:  

Threads of Splendor

Opens Dec 4
New Galleries for Nineteenth-Century  

European Paintings and Sculpture

Open every FrIdAy And  
sAturdAy nIGht tIl 9



The Metropolitan Museum’s website offers  

up-to-date information on the Museum’s  

programs to audiences reaching far beyond  

the visiting public. Over 22 million people  

visit the Museum’s award-winning website, 

www.metmuseum.org, each year. Among  

the site’s most popular pages are those  

highlighting special exhibitions.

Corporate sponsors have the opportunity to:

•  Receive credit in the online press release  

 and on the page dedicated to the exhibition 

•  Link the company’s website with the  

 Museum’s during the run of an exhibition 

•  Create a sponsor page on the corporate  

 website to inform clients and customers  

 of the company’s partnership with the  

 Metropolitan Museum. 

Sponsors receive a discount on all merchandise 

and catalogues produced in connection with  

the exhibition. Many corporations choose to 

distribute exhibition catalogues as gifts to their 

customers and clients. 

When a catalogue is published by the Museum, 

sponsors receive prominent credit within the 

catalogue:

•  On the copyright page 

•  In the Director’s Foreword

•  With a sponsor’s statement written by  

 the corporation       

Exhibition-related merchandise and catalogues 

may be distributed and sold through these  

channels:

•  In several large retail shops throughout the  

 Museum 

•  At more than thirty retail shops and officially  

 licensed stores and operations in the United  

 States and abroad, serving millions of  

 customers each year 

•  Through wholesale distributors

•  By mail-order catalogue

•  Through the Museum’s website  

EXHIB IT ION CATALOGUE AND MERCHANDISE

distinctive taste 

WWW.METMUSEUM.ORG

beyond the walls  

Frank Stella on the Roof
May 1, 2007–October 28, 2007
(weather permitting)
The Iris and B. Gerald Cantor Roof Garden

	 	 •		View Images from this exhibition

On view is an installation of recent works  
in	stainless	steel	and	carbon	fiber	by	the	 
prolific	American	artist	Frank	Stella	(b.	1936).	

	 Since	his	first	showings	in	New	York	in	the	 
late	1950s,	Stella	has	occupied	a	prominent	place	among	leading	artists	
and	has	continued	to	expand	the	boundaries	of	what	abstract	painting	and	
sculpture	can	be.	This	exhibition,	in	tandem	with	Frank Stella: Painting 
into Architecture,	on	view	through	July	29,	marks	the	artist’s	first	solo	
presentation	at	the	Metropolitan.	It	is	set	in	the	most	dramatic	outdoor	space	
for	sculpture	in	New	York	City:	The	Iris	and	B.	Gerald	Cantor	Roof	Garden,	
which	offers	spectacular	views	of	Central	Park	and	the	Manhattan	skyline.

The  exhibition is made possible by

Additional	support	is	provided	by	Cynthia	Hazen	Polsky	and	
Leon	B.	Polsky.

S p e c i a l  e x h i b i t i o n S

GO
Special	Exhibitions

Search

Advanced	Search

•	 Current	Exhibitions
•	 Upcoming	Exhibitions
•	 Past	Exhibitions
•	 Traveling	Exhibitions

•		Home



EDUCATION AND COMMUNITY OUTREACH

inspiring the com
m

unity  

Specially designed programs extend an  

exhibition’s impact, educating and inspiring  

a vast and diverse audience. As a sponsor,  

the company will enjoy positive exposure  

through education programs at the Museum  

for the general public, families, schools, 

teachers, and students of all ages. More than 

20,000 scheduled educational events take 

place every year at the Metropolitan Museum.  

Programs include talks, tours, workshops,  

courses, festivals, and art-making activities, 

among other events.

Beyond the walls of the Museum, programs  

take place in community centers, libraries,  

colleges, schools, and many other kinds of  

facilities. These are organized for adults and  

for families.

The Museum is at the forefront in programs  

and services for children, adults, and seniors  

with disabilities. Assistive listening devices,  

Real-Time captioning, Sign-Language  

interpretation, and other accommodations  

are offered, as are tours, teleconferences,  

workshops, touch tours, and specially 

designed art activities.



     Additional Sponsorship Benefits

 As a sponsor, the company would also receive:

•  Free admission for all employees with one accompanying guest

•  Guest passes providing free admission for guests of the corporation

•  Invitations for company representatives to attend the press preview

•  Opportunity to arrange private tours of the exhibition on a Monday,  

 when the Museum is closed to the public

•	 Membership at the highest level for senior executives, who receive  

 Museum publications, select invitations, and access to the Patrons  

 Lounge and Trustees Dining Room

•  Discounts on all exhibition-related materials and other Museum  

 merchandise

•  Acknowledgment in the Annual Report and in all printed listings of  

 the Museum’s corporate contributors



Development Office  The Metropolitan Museum of Art  1000 Fifth Avenue  New  York, NY 10028-0198
phone 212.650.2390  fax 212.396.5040  www.metmuseum.org  sponsor.exhibitions@metmuseum.org


